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Objectives 

Arts and culture are important contributors to San Francisco’s multi-billion dollar tourism 

industry.  Yet solid, marketing-centric data on the city’s “cultural visitors” is surprisingly 

limited.   To correct this situation, the San Francisco Travel Association commissioned this 

research study to understand key elements of this market to help focus its efforts and assist 

our partners in their own promotional efforts.  

 

The study focuses on cultural travelers from San Francisco’s largest feeder markets, with its 

main goals being to: 

 

 Identify feeder markets with the greatest potential for generating new and repeat 

visitation. 

 Develop a comprehensive understanding of how these travelers view San Francisco’s 

cultural tourism assets relative to other cities. 

 Pinpoint the specific cultural activities with the highest potential for motivating 

cultural travel to San Francisco. 

 Discover if any barriers to visiting San Francisco for cultural travel exist. 

Methodology & Sample Collection 

This study consists of a comprehensive survey of cultural travelers, or persons who travel 

specifically to experience a destination’s arts and culture.  This survey was conducted online 

in December of 2010.  To conduct this survey, Destination Analysts worked closely with the 

SFTA and its partners to develop a survey questionnaire that addressed the project’s major 

goals.  This survey was then administered online to over 4,000 cultural travelers using the 

panel of respected sample provider Survey Sampling International.  With a sample of this 

magnitude, Destination Analysts’ researchers were able to compare the behaviors and 

opinions of cultural travelers and fully reach the goals set for this project.   

Section 

1 
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In each of 10 major feeder markets to San Francisco1, 400 cultural travelers were identified 

and surveyed.  A survey invitation was sent to a demographically representative sample of 

adult residents of each market.  The survey screener identified “cultural travelers” (defined 

below) and collected basic demographic information from all respondents.  This process 

allows us to identify any existing demographic differences between cultural and non-cultural 

travelers—discussed in the next section.  

 

The table below details the sample collected for this project.  In addition to surveying cultural 

travelers, the survey also collected information from non-cultural travelers.  These are either 

persons who do not travel or who do not travel specifically to experience a destination’s arts 

and culture.  The next section of this report details the differences between cultural and non-

cultural travelers, as a first look into who cultural travelers are. 

  Metropolitan Area
Cultural 

Travelers

Non-

cultural 

Travelers

Total

  New York - N. New Jersey - Long Island, NY-NJ-PA 423 306 729

  Los Angeles - Long Beach - Santa Ana, CA 401 343 744

  Chicago - Naperville - Joliet, IL-WI-IN 401 299 700

  San Francisco - Oakland - San Jose, CA (Outside SF) 400 302 702

  Washington - Arlington - Alexandria, DC-VA-MD-WV 410 248 658

  Boston - Cambridge - Quincy, MA-NH 423 260 683

  Seattle - Tacoma - Bellevue, CA 400 250 650

  San Diego - Carlsbad - San Marcos, CA 400 213 613

  Portland - Vancouver - Beaverton, WA-OR 404 228 632

  Sacramento - Stockton - Modesto, CA 402 210 612

TOTAL 4,064 2,659 6,723

 
 

 

                                                                        

1
 The Designated Market Areas used in this study are the city’s top feeder markets, including the San Francisco 

Bay area (excluding the city of San Francisco); Sacramento-Stockton-Modesto, CA; Los Angeles - Long Beach - 
Santa Ana, CA; New York - N. New Jersey - Long Island, NY-NJ-PA; Washington - Arlington - Alexandria, DC-VA-
MD-WV; Chicago - Naperville - Joliet, IL-WI-IN; San Diego - Carlsbad - San Marcos, CA; Seattle - Tacoma - 
Bellevue, WA; Boston - Cambridge - Quincy, MA-NH; and Portland - Vancouver - Beaverton, WA-OR DMAs 
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Definition of a Cultural Traveler 

What is a cultural traveler? For the purpose of this study, we define cultural travelers to be 

any traveling adult for whom arts and culture are typically of some importance to their 

destination selection process.  The screener section of the survey asked respondents to 

evaluate a number of destination attributes and to state how important each generally is to 

how they select the places they travel to for leisure reasons.  If a respondent travels for 

leisure and identified any one of ten arts and culture-related attributes as either “Important” 

or “Very important” to how they select their leisure travel destinations, they were considered 

as a cultural traveler and allowed to complete the survey.   

 

Hence, for this analysis, we consider cultural travelers to be any traveling adult American for 

whom any of the following are “Important” or “Very important” destination attributes:  

 

 Art museums 

 Theater & performing arts 

 Historic attributes & attractions 

 Science-related museums or attractions 

 Aquariums, zoos & wild animal parks 

 Cultural events & festivals 

 Gardens & parks 

 Architecture & historic buildings 

 Unique, off the beaten path arts or cultural activities or attractions 

 Churches or attractions of religious significance 

 

Using this definition, we estimate that 60 percent of adult Americans are cultural travelers.  

The remaining 40 percent either do not travel for leisure or do not have a significant interest 

in the cultural aspects of destinations when they do travel.  

 

Cultural Travelers vs. Non-cultural Travelers 

As mentioned earlier, the survey instrument collected demographic and travel information 

from all respondents—cultural and non-cultural travelers.  While the balance of this report 

looks exclusively at the opinions and behaviors of cultural travelers, the following differences 

between the two groups are noteworthy, and are important to developing a genuine 

understanding of cultural travelers. 
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 Cultural Travelers are more frequent travelers.  When compared to non-cultural 

travelers, survey respondents who are non-cultural travelers report taking far fewer 

leisure trips.  When asked how many leisure trips (of 50-miles or more one way from 

home) they had taken in the past three years, cultural travelers report having taken an 

average of 8.0 such trips.  Non-cultural travelers who took at least one trip report a 

much lower average of 6.9 trips. 

 

 Cultural travelers tend to be somewhat younger.  In total, 58.5 percent of cultural 

travelers report being 45 years of age or older.  Among non-cultural travelers, 66.0 

percent are in this age range. 

 

 Cultural travelers are also moderately more affluent.  In total, 29.6 percent of 

cultural travelers have an annual household income of $80,000 or more, while only 

18.5 percent of non-cultural travelers are in this income stratum.  

 

 Education is a key differentiator.  When asked the highest level of their formal 

education, 48.2 percent of cultural travelers report having at least a college education.  

Only 36.1 percent of non-cultural travelers have college degrees. 

 

 Cultural travelers are slightly more likely to be married or in a relationship.  A total 

of 31.4 percent of cultural travelers said they are single, while 36.9 percent of non-

cultural travelers are single. 

 
These differences are statistically significant, yet we caution against stereotyping cultural 

travelers as young, affluent, educated and married.  With 60 percent of the adult population 

falling into this group, cultural travelers clearly comprise a broad segment of society.  The 

differences noted are indeed statistically significant, but not particularly dramatic.   

 

Indeed, cultural travelers come in all shapes and sizes.  In an attempt to gauge the overall 

importance of cultural attributes to the selection of the destinations they visit, we have 

developed a scale (see chart on next page) that shows the proportion of cultural travelers 

attaching different overall levels of importance to the cultural attributes of destinations.  For 

this exercise, each cultural traveler in our sample was given a score from 1 to 20, depending 

on the level of importance they attached to the ten cultural attributes measured.  For each 

cultural attribute a given respondent scored as “Important” to their destination decision 

making, one point was added to their score.  If a respondent rated an attribute as “Very 

important,” two points were added to their score.  Consequently, a cultural traveler’s score 

could range between one and twenty points.  For example, a respondent scoring one point 
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said that only one of the cultural destination attributes was “Important” to them—and none 

of the other attributes rated this highly.  A respondent scoring twenty points said that all ten 

cultural attributes were “Very important” to them.  

 

The table below shows that the average cultural traveler scored six on our importance scale.  

This might be a respondent who said six of the ten cultural destination attributes were 

“Important” to them, or that three were “Very important.”  Overall, we see that few of these 

cultural travelers scored highly on this scale.  More hard-core cultural travelers (scoring 10 or 

more) represent only 18 percent of cultural travelers—or 10.8 percent of adult Americans. 

 

 
 

Looking Forward 

In the remainder of this report we look exclusively at the cultural traveler, their behaviors and 
opinions on travel, San Francisco and San Francisco’s competition. 
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Executive Summary 

This section summarizes the fundamental findings emerging from this research.  

 The first comprehensive study of cultural travelers and San Francisco.  This report 

presents the findings of a survey of cultural travelers, or persons who travel 

specifically to experience a destination’s arts & culture.  This survey was then 

administered online to a randomly-selected sample of over 4,000 cultural travelers (in 

the city’s ten largest feeder markets) using the panel of respected sample provider 

Survey Sampling International.   The study focuses on cultural travelers from San 

Francisco’s largest feeder markets, with the main goals being able to: 

 

o Identify feeder markets with the greatest potential for generating new and 

repeat visitation. 

o Develop a comprehensive understanding of how these travelers view San 

Francisco’s cultural tourism assets relative to other cities. 

o Pinpoint the specific cultural activities with the highest potential for motivating 

cultural travel to San Francisco. 

o Discover if any barriers to visiting San Francisco for cultural travel exist. 

(Pages 2-3) 

 

 What is a cultural traveler?  For this study we define cultural travelers to be any 

traveling adult for whom arts and culture are typically important to their destination 

selection process.  The survey asked respondents to evaluate a number of destination 

attributes and to use a five-point scale to evaluate how important each generally is to 

how they select the places they travel to for leisure reasons.  If a respondent travels 

for leisure and identified any one of ten arts and culture-related attributes as either 

“Important” or “Very important” to how they select their leisure travel destinations, 

they were considered as a cultural traveler and allowed to complete the survey. 

Section 

2 
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Hence, we consider cultural travelers to be any traveling adult American for whom any 

of the following are “Important” or “Very important” destination attributes:  

 

o Art museums 

o Theater & performing arts 

o Historic attributes & attractions 

o Science-related museums or attractions 

o Aquariums, zoos & wild animal parks 

o Cultural events & festivals 

o Gardens & parks 

o Architecture & historic buildings 

o Unique, off the beaten path arts or cultural activities or attractions 

o Churches or attractions of religious significance 

 

Using this definition, we estimate that 60 percent of adult Americans are cultural 

travelers.  The remaining 40 percent either do not travel for leisure or do not have a 

significant interest in the cultural aspects of destinations when they do travel. (Page 4) 

 

 What sets cultural travelers apart?   The design of this research allowed for the 

development a profile of persons who are not cultural travelers, from this several 

characteristics of cultural travelers were seen: 

 

o Cultural Travelers are more frequent travelers.  When compared to non-

cultural travelers, survey respondents who are non-cultural travelers report 

taking far fewer leisure trips.  When asked how many leisure trips (of 50-miles 

or more one way from home) they had taken in the past three years, cultural 

travelers report having taken an average of 8.0 such trips.  Non-cultural 

travelers who took at least one trip report a much lower average of 6.9 trips.   

o Cultural travelers tend to be somewhat younger.  In total, 58.5 percent of 

cultural travelers report being 45 years of age or older.  Among non-cultural 

travelers, 66.0 percent are in this age range. 

o They are also moderately more affluent.  In total, 29.6 percent of cultural 

travelers have an annual household income of $80,000 or more.  Only 18.5 

percent of non-cultural travelers are in this income stratum.   

o Education is also a key differentiator.  When asked the highest level of their 

formal education, 48.2 percent of cultural travelers report having at least a 

college education.  Only 36.1 percent of non-cultural travelers have college 

degrees. 
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o Cultural travelers are slightly more likely to be married or in a relationship.  A 

total of 31.4 percent of cultural travelers said they are single, while 36.9 

percent of non-cultural travelers are single. 

(Pages 4-5) 

 

 Cultural travelers show interest in many arts and culture destination attributes.  

However, a destination’s “historic sites and attractions” was the attribute most widely 

perceived as important to how they select their leisure travel destinations.  Nearly half 

(49.2%) of cultural travelers say that historic sites and attractions are important to them.  

Another 16.5 percent say this is a “Very important” attribute of the destinations they 

typically decide to visit.   The other attributes rated as “Important” or “Very important” by 

more than half of cultural travelers include (2) “aquariums, zoos or wild animal parks,” (3) 

“gardens or parks,” (4) “cultural events or festivals” and (5) “natural history or science-

related museums and attractions.”  (Page 15) 

 

 The arts & culture attributes of a destination are important, but they are not the only 

attributes valued by cultural travelers.   “Affordability,” “variety of things to see and do,” 

“scenic beauty” and “relaxation” sit atop the overall list of important destination attributes.  

Cultural destination attributes are all clearly second tier attributes—important to many 

cultural travelers, but apparently overshadowed by other key destination attributes.  

Destination marketers would be well advised to keep in mind the secondary position 

cultural attributes may play in a traveler’s destination decision making process as they 

conceive their marketing strategies and programs. (Page 16) 

 San Francisco is clearly viewed as an attractive arts & culture destination by cultural 

travelers, though its esteem is most concentrated in areas geographically closest to the 

city.  In an open-ended question about the top domestic cities with the most attractive 

arts, cultural and historic institutions and attractions, San Francisco was one of the top 

three cited, mentioned by one third of respondents.  However, responses varied greatly by 

metropolitan area of residence. Over 60 percent of cultural travelers in the San Francisco 

metropolitan area and the Sacramento-Stockton-Modesto metropolitan areas wrote in San 

Francisco, while in more distant locations such as DC and Chicago, fewer than one in five 

cultural travelers thought of San Francisco as a response to this question. (Pages 17-18) 

 San Francisco enjoys a positive perception of its arts & cultural assets, but lacks 

understanding amongst travelers as having a cultural standout or other iconic cultural 

institution that defines the city—in the way destinations like New York and San Diego 

seem to.  When asked to rate various arts & cultural attributes of San Francisco (and other 
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cities), over half of survey respondents gave San Francisco a “Good” or “Very good” rating 

for each attribute tested, with San Francisco scoring highest for its “architecture and 

historic buildings,” “gardens and parks” and “cultural events and festivals.”   In these 

ratings, San Francisco almost always fell amongst the top three of the ten destinations 

tested, but it was not rated heads above the rest—nor did the city even hold the #1 

position—for any attribute the way New York was for “theater & performing arts,” San 

Diego was for “aquariums, zoos and wild animal parks” and Washington, DC was for 

“architecture and historic buildings.”  Also, it is important to note that San Francisco 

performs better in metropolitan areas that are geographically closer.  For example, 87.1 

percent of cultural travelers in the Bay Area say San Francisco’s art museums are either 

“Good” or “Very good,” while only 52.7 percent of those in Washington, DC feel similarly. 

(Pages 19-35)  

 San Francisco faces strong competition for cultural travelers but is well positioned 

against its competitors as an arts & culture destination.  Of the domestic destinations 

tested, (1) Las Vegas, (2) Los Angeles and (3) San Francisco were the three most visited for 

leisure in the past three years by cultural travelers surveyed for this project. These 

destinations were visited at least once by about one third of cultural travelers.  However, 

San Francisco is in good standing to market against these competitors.  San Francisco’s 

specific arts & cultural attributes were consistently rated well above those of Las Vegas, 

and the city faces real competition from Los Angeles only on “theater & performing arts” 

and “aquariums, zoos and wild animal parks.”  Once again, however, the relevance of 

geographic distance cannot be discounted.  Much of San Francisco’s cultural visitor traffic 

appears to be regionally generated.  The San Francisco Bay Area (82.8% visitation), 

Sacramento-Stockton-Modesto (74.6% visitation), Los Angeles (37.7% visitation) San Diego 

(37.3% visitation) metropolitan areas were the largest contributors to cultural traveler 

visitor volume in the past three years.  New York, Washington, DC and other eastern 

metropolises contributed significantly less. (Pages 36-37) 

 Cultural travelers across the nation are interested in visiting San Francisco, and the city’s 

arts & culture is indeed a large factor driving this desire.  While Californians comprised a 

significant proportion of cultural travel tourism in the past three years, the desire to visit 

San Francisco exists from coast to coast.  More than half of cultural travelers in each 

market studied say they are either “Interested” or “Very interested” in visiting San 

Francisco for leisure in the next three years, with  65.1 percent of all cultural travelers 

being “Interested” or “Very interested.” San Francisco’s arts & culture scene is an 

important component of the city’s allure as a travel destination.  Across all metropolitan 

areas studied, the results show that arts & culture is a significant feature of the desire to 
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travel to San Francisco.  Survey respondents who said they had interest in visiting San 

Francisco for leisure in the next three years were asked how important the city’s arts and 

cultural attributes are to this interest.  Nearly half of cultural travelers (47.8%) said these 

attributes were “Important,” and an additional 21.8 percent said these attributes were 

“Very important” to their interest in visiting San Francisco. (Pages 38-39, 48)  

 San Francisco is the enviable position of having numerous assets that allow the city to 

position itself to capitalize on the many and varied experiences and activities that are of 

most interest to cultural travelers.  When presented a list of arts & culture related 

activities and to select those that they would be most interested in doing while traveling 

for leisure, cultural travelers demonstrated interest in a broad array of arts & culture 

related activities—from driving a scenic byway to attending a musical festival to taking an 

architecture tour. While interests span a broad spectrum, San Francisco offers many means 

to deliver these desired experiences.  And, fortunately, this interest can be harnessed, as 

cultural travelers demonstrate a high propensity to travel to experience specific arts & 

culture-related activities.  In fact, more than one in four of those surveyed say they took a 

trip specifically to visit a garden or park (29.4%), watch a live music performance (not 

classical; 25.6%) and/or to attend a festival or special event (25.4%) in the past three years.  

(Pages 41-42) 

 While cultural travelers appear to expect or imagine San Francisco to have a good arts & 

culture scene, most lack a meaningful knowledge of San Francisco’s actual arts & culture 

assets.  While San Francisco was rated highly for its arts & cultural attributes, unaided 

awareness of San Francisco’s arts & culture attractions is low.  Cultural travelers surveyed 

were asked to write-in (in an open-ended format) the arts, cultural or historic attractions or 

activities that first come to mind when they think of San Francisco.  Few survey 

respondents were actually able to recall many (if any) San Francisco arts & culture 

attractions.  These attractions fared better in aided awareness, however the strongest 

awareness is of the city icons that the general traveling population would likely be familiar 

with, such as Alcatraz and the Golden Gate Bridge. This apparent dearth of specific 

knowledge of the city’s arts & culture attractions is probably why few cultural travelers 

express significant levels of familiarity with this research project’s partner institutions. 

While the San Francisco Symphony received the highest familiarity ratings amongst the 

partners, only 25.0 percent of cultural travelers said they were familiar in some way with 

the Symphony. San Francisco currently does not seem to have a standout arts & culture 

institution that a significant proportion of cultural travelers associate with the destination. 

(Pages 43-44, 46) 
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 Cultural travelers’ interest in specific local attractions reveals that while familiarity clearly 

drives interest, these travelers would clearly desire a diversity of experiences from a San 

Francisco visit.  When presented a list of San Francisco arts & culture attractions and asked 

to identify which they would “most want to visit” if they traveling to San Francisco for 

leisure, the most selected attractions were also those they with which they are most 

familiar—Alcatraz, the Golden Gate Bridge, etc.  However, a strikingly wide variety of other 

attractions from the Walt Disney Museum to the Folsom Street Fair were selected by a 

significant number of respondents.   This supports our observation that (in accord with past 

brand research conducted for the SFTA) that the city’s diversity is a foundational element 

of its brand equity, and is likely to be highly valued by cultural travelers.  (Page 45) 

 

 Many cultural travelers express a willingness to travel to San Francisco specifically to 

attend a special event.  When asked how likely they would be to attend a particularly 

interesting, time-specific special exhibition, performance or event being held in San 

Francisco, 32.3 percent of all cultural travelers said they would be “Likely” and 15.9 

percent said they would be “Very likely.”  This likelihood, however, varied significantly 

by geographic location. (Page 47) 

 

 A large proportion of cultural travelers plan their arts & culture activities before 

leaving for trips.  Nearly half (45.5%) say that in the past three years they researched 

the arts & culture attractions, events or performances to visit on a trip before leaving 

home.  Another third (33.1%) said they had selected the specific cultural attractions 

they would visit before leaving for their trip. Similarly, 31.7 percent decided to visit a 

destination for the purpose of attending a specific museum exhibition or performance.  

One quarter of cultural travelers (24.6%) have purchased tickets to an arts or cultural 

attraction, event or performance prior to leaving home for a leisure trip. (Page 50) 

 

 The cost of visiting San Francisco appears to be one of the primary reasons that 

cultural travelers do not visit more frequently.  Fully 41.8 percent of these 

respondents say that they would visit more frequently if not for the expense.  Another 

38.1 percent feel San Francisco is too far away or hard to get to.  However, there 

appears to be considerable room to grow visitation through consumer education, 

effective marketing and brand development.  Fully 62.0 percent of survey respondents 

indicated that not “being up-to-date on what’s happening in San Francisco,” the city 

simply “not being on their radar” and/or lack of general knowledge about San 

Francisco keeps them from visiting more. (Page 49) 
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 San Francisco’s Opportunity Markets 

An important goal of this research was to develop an understanding of which 

geographic markets hold the greatest potential for San Francisco to market itself as a 

leisure destination for cultural travelers.  With the understanding that the potential 

for actual visitation will be limited by the number of cultural travelers in a destination 

and their feelings about traveling to San Francisco, a model was developed to estimate 

the number of cultural travelers who could potentially and realistically be influenced 

to visit in each major feeder market.   

 

The survey was designed to collect data to help answer two questions: 

 

1. Which metropolitan areas hold the greatest potential for a general arts and culture 

marketing campaign?   

2. Which metropolitan areas hold the greatest potential for marketing a trip based 

on a time-specific special exhibition or event?   

 

The analysis conducted for this report suggests four metropolitan areas, in order of 

greatest current potential are as follows. 

 

General Arts & Culture Marketing 

 

1. Los Angeles 

2. San Francisco Bay Area 

3. Sacramento-Stockton- Modesto 

4. New York  

 

Time-specific Special Exhibition Marketing 

 

1. San Francisco Bay Area 

2. Los Angeles 

3. New York 

4. Sacramento-Stockton- Modesto 

(Pages 52-53) 
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Detailed Findings 

In this section, we present the findings of the survey’s base questions.  This section includes 

the non-demographic questions—those related to respondent opinions and behaviors.  A 

brief written analysis is included for each chart.     

 

 

 

 

 

 

 

 

 

 
 

Section 
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Importance of Cultural Destination Attributes 

 
While cultural travelers value the entire range of arts and culture destination attributes, “historic 

sites and attractions” is the attribute most widely perceived as important.  As Figure 3.1 (below) 

shows, nearly half (49.2%) of cultural travelers say this destination attribute is important to them.  

Another 16.5 percent say that it is a “Very important” attribute of the destinations they typically 

decide to visit.   In addition to (1) “historic sites and attractions,” other attributes rated as 

“Important” or “Very important” by more than half of cultural travelers include (2) “aquariums, 

zoos or wild animal parks,” (3) “gardens or parks,” (4) “cultural events or festivals” and (5) “natural 

history or science-related museums and attractions.” 

Figure 3.1:  Destination Attributes Important to Cultural Travelers. (Percent of all cultural 
travelers saying each is generally “Important” or “Very important” to how they selected leisure 
destinations.) 

 
FIGURE 3.1 - Question 3:  Please think carefully about how you typically select the destinations you visit for leisure 
travel.   For each of the attributes listed below, rate its importance (in general) to how you choose the places you visit. 
Please use the scale below where “1” equals “Very unimportant” and “5” equals “Very important” to rate each 
destination attribute. 
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Overall Desired Destination Attributes 

 
The arts & culture attributes of a destination are important, but they are certainly not the only 

attributes valued by cultural travelers.  Figure 3.2 (below) shows the proportion of cultural 

travelers who rate various destination attributes as “Important” or “Very important” to how they 

select destinations for leisure travel.  “Affordability,” “variety of things to see and do” and “scenic 

beauty” top the list of important destination attributes.  The cultural destination attributes 

(highlighted in gray on the table below) are all clearly second tier attributes—important to many 

cultural travelers, but overshadowed by other key destination attributes. 

Figure 3.2:  Destination Attributes Important to Cultural Travelers. (Percent of all cultural 
travelers saying each is generally “Important” or “Very important” to how they selected leisure 
destinations.) 

 

FIGURE 3.2 - Question 3:  Please think carefully about how you typically select the destinations you visit for leisure 
travel.   For each of the attributes listed below, rate its importance (in general) to how you choose the places you visit. 
Please use the scale below where “1” equals “Very unimportant” and “5” equals “Very important” to rate each 
destination attribute. 
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Top Cultural Destinations 
 
San Francisco is clearly seen as an attractive arts and culture destination.  The survey asked cultural 

travelers an open-ended question about the cities with the most attractive arts, cultural and 

historic institutions and attractions.  Respondents were asked to write in their top five cities.  

Figure 3.3 (below) shows the results.    New York surpassed all other cities, written in by 56.8 

percent of respondents.  Washington, DC and San Francisco both were mentioned by 

approximately one third of respondents—selected by 35.5 percent and 34.2 percent of cultural 

travelers, respectively.  
 

Figure 3.3:  Top Cultural Destinations. (Percent of all cultural travelers writing in each city–open 
ended question.) 

 
FIGURE 3.3 - Question 9:  Thinking as a leisure traveler, in your opinion, which are the U.S. cities with the most attractive 
arts, cultural and historic institutions and attractions? (Write in up to five) 
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Where is San Francisco Popular as a Cultural Destination? 

 
San Francisco’s fame as an arts and culture destination is not evenly spread across the country.  

While (as mentioned above) 34.2 percent of all respondents wrote in San Francisco in the survey’s 

open-ended question, responses varied greatly by metropolitan area of residence. Over 60 percent 

of cultural travelers in the San Francisco metropolitan area and the Sacramento-Stockton-Modesto 

metropolitan areas wrote in San Francisco.  On the contrary, San Francisco is not a top of mind 

cultural destination for most in more distant locations.  Less than one in five cultural travelers in 

Washington D.C. (18.0%) and Chicago (17.7%) thought of San Francisco as a response to this 

question. 

 

Figure 3.4:  San Francisco’s Appeal among Residents of each DMA. (Percent of cultural travelers 
in each DMA writing in San Francisco –open ended question) 

 
FIGURE 3.4 - Question 9:  Thinking as a leisure traveler, in your opinion, which are the U.S. cities with the most attractive 
arts, cultural and historic institutions and attractions? (Write in up to five) 
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Overview: San Francisco’s Arts & Cultural Attributes 
 
San Francisco is strongly appreciated by cultural travelers for a wide variety of its cultural travel 

attributes.  The survey asked respondents to evaluate eight cultural attributes of nine cities, using a 

five point scale from “Very good” to “Very poor.”  Figure 3.5 (below) shows that San Francisco 

scores highest for its “architecture and historic buildings,” “gardens and parks” and “cultural 

events and festivals.” Relatively speaking, San Francisco’s “aquariums, zoos and wild animal parks” 

and “science-related museums or attractions” scored lowest.  Still, more than half of cultural 

travelers rated these two elements of San Francisco’s culture scene as either “Good” or “Very 

good.”  

 

Figure 3.5:  San Francisco’s Arts & Cultural Attributes, as Rated by Cultural Travelers (For each 
attribute, the percent of cultural travelers saying San Francisco is “Good” or “Very good.”) 
 

 
 
FIGURE 3.5 – Question 10: How do you perceive the <<CULTURAL ATTRIBUTE>> in each city listed below?  Using a scale 
where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the <<CULTURAL ATTRIBUTE>> 
in each city. 
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Art Museums – City Ratings 
 
The majority of cultural travelers perceive San Francisco to be a good destination for art museums.  

Figure 3.6 (below) shows the proportion of cultural travelers who say San Francisco is either a 

“Good” (28.4%) or “Very good” (39.1%) destination for art museums. Among the ten destinations 

tested, San Francisco ranked third, following only New York and Washington, DC. 

 

Figure 3.6:  Destination Rankings for Art Museums (Percent of cultural travelers saying each city 
is “Good” or “Very good.”) 
 

 

 

FIGURE 3.6 - Question 10: How do you perceive the ART MUSEUMS in each city listed below?  Using a scale where “1” 
equals “Very poor” and “5” equals “Very good,” please share your opinion on the art museums in each city. 
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San Francisco’s Art Museums – DMA Ratings 
 
Figure 3.7 (below) shows the proportion of cultural travelers in each metropolitan area who rate 

San Francisco as either “Good” or “Very good” for its museums.  As will be seen for each cultural 

destination attribute, San Francisco performs better in metropolitan areas that are closer to home.  

For example, 87.1 percent of cultural travelers in the Bay Area say San Francisco’s art museums are 

either “Good” or “Very good.” Only 52.7 percent of those in Washington, DC feel similarly. 

 

Figure 3.7:  San Francisco’s Art Museums Evaluated by DMA (Percent of cultural travelers in each 
DMA saying San Francisco’s art museums are “Good” or “Very good.”) 
 

 

 

FIGURE 3.7 - Question 10: How do you perceive the ART MUSEUMS in each city listed below?  Using a scale where “1” 
equals “Very poor” and “5” equals “Very good,” please share your opinion on the art museums in each city. 
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Architecture & Historic Buildings – City Rankings 
 
San Francisco is also seen as a positive place to visit to experience architecture and historic 

buildings.  Figure 3.8 (below) shows the proportion of cultural travelers who say San Francisco is 

either a “Good” (27.7%) or “Very good” (45.5%) destination for architecture and historic buildings.   

Among the ten destinations tested, San Francisco ranked third, again following only New York and 

Washington, DC. 

 

Figure 3.8:  Destination Rankings for Architecture & Historic Buildings (Percent of cultural 
travelers saying each city is “Good” or “Very good.”) 
 

 

 

FIGURE 3.8 - Question 11: How do you perceive the ARCHITECTURE & HISTORIC BUILDINGS in each city listed below?  
Using a scale where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the architecture 
& historic buildings in each city. 
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San Francisco’s Architecture & Historic Buildings – DMA 
Ratings 
 
Figure 3.9 (below) shows the proportion of cultural travelers in each metropolitan area who rate 

San Francisco as either “Good” or “Very good” for its architecture and historic buildings.   Again, 

San Francisco performs better in metropolitan areas that are closer to home—a repeated finding 

when looking at how San Francisco’s arts and cultural attributes were evaluated by DMA.  For 

example, 86.4 percent of cultural travelers in the Bay Area say San Francisco’s architecture and 

historic buildings are either “Good” or “Very good.” Across the country, only 59.9 percent of those 

in Boston gave San Francisco these ratings.   

Figure 3.9:  San Francisco’s Architecture & Historic Buildings Evaluated by DMA (Percent of 
cultural travelers in each DMA saying San Francisco’s architecture & historic buildings are 
“Good” or “Very good.”)  
 

 
 

FIGURE 3.9 - Question 11: How do you perceive the ARCHITECTURE & HISTORIC BUILDINGS in each city listed below?  
Using a scale where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the architecture 
& historic buildings in each city. 
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Theater & Performing Arts – City Rankings 
 
When it comes to theater & performing arts, New York is clearly seen as the best of the 

destinations tested.  However, San Francisco is also quite positively regarded.  Figure 3.10 (below) 

shows the proportion of cultural travelers who say San Francisco is either a “Good” (26.2%) or 

“Very good” (40.3%) destination for theater & performing arts.   Among the ten destinations 

tested, San Francisco ranked third, again following only New York and Washington, DC.  San 

Francisco ranked slightly above Las Vegas, a destination famous for shows and theatric 

entertainment. 

Figure 3.10:  Destination Rankings for Theater & Performing Arts (Percent of cultural travelers 
saying each city is “Good” or “Very good.”) 
 

 
 

FIGURE 3.10 - Question 12: How do you perceive the THEATER & PERFORMING ARTS in each city listed below?  Using a 
scale where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the theater & performing 
arts in each city. 
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San Francisco’s Theater & Performing Arts – DMA Ratings 
 
Figure 3.11 (below) shows the proportion of cultural travelers in each metropolitan area who rate 

San Francisco as either “Good” or “Very good” for its theater and performing arts. 

 

Figure 3.11:  San Francisco’s Theater & Performing Arts Evaluated by DMA (Percent of cultural 
travelers in each DMA saying San Francisco’s theater & performing arts are “Good” or “Very 
good.”) 
 

 

 

FIGURE 3.11 - Question 12: How do you perceive the THEATER & PERFORMING ARTS in each city listed below?  Using a 
scale where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the theater & performing 
arts in each city. 
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Aquariums, Zoos & Wild Animal Parks – City Rankings 
 
If New York dominates the theater & performing arts ratings, San Diego performs similarly for 

aquariums, zoos & wild animal parks.  San Francisco also performed well in this category amongst 

the other destinations tested.  Figure 3.12 (below) shows the proportion of cultural travelers who 

say San Francisco is either a “Good” (27.1%) or “Very good” (28.4%) destination for aquariums, 

zoos & wild animal parks.   Among the ten destinations tested, San Francisco ranked third, 

following San Diego and Los Angeles. 

 

Figure 3.12:  Destination Rankings for Aquariums, Zoos & Wild Animal Parks (Percent of cultural 
travelers saying each city is “Good” or “Very good.”) 
 

 
 

FIGURE 3.12 - Question 13: How do you perceive the AQUARIUMS, ZOOS & WILD ANIMAL PARKS in each city listed 
below?  Using a scale where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the 
aquariums, zoos & wild animal parks in each city. 
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San Francisco’s Aquariums, Zoos & Wild Animal Parks – 
DMA Ratings 
 
Figure 3.13 (below) shows the proportion of cultural travelers in each metropolitan area who rate 

San Francisco as either “Good” or “Very good” for its aquariums, zoos and wild animal parks.  

 

Figure 3.13:  San Francisco’s Aquariums, Zoos & Wild Animal Parks Evaluated by DMA (Percent 
of cultural travelers in each DMA saying San Francisco’s aquariums, zoos & wild animal parks are 
“Good” or “Very good.”) 
 

 

 

FIGURE 3.13 - Question 13: How do you perceive the AQUARIUMS, ZOOS & WILD ANIMAL PARKS in each city listed 
below?  Using a scale where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the 
aquariums, zoos & wild animal parks in each city. 
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Natural History or Science-related Museums or 
Attractions – City Rankings 
 
In a relative sense, perceptions of San Francisco as a place for natural history or science-related 

museums are relatively weak.  Figure 3.14 (below) shows the proportion of cultural travelers who 

say San Francisco is either a “Good” (24.8%) or “Very good” (29.3%) destination for natural history 

or science-related museums.   Among the ten destinations tested, San Francisco ranked fourth. 

 

 

Figure 3.14:  Destination Rankings for Natural History or Science-related Museums (Percent of 
cultural travelers saying each city is “Good” or “Very good.”) 
 

 

FIGURE 3.14 - Question 14: How do you perceive the NATURAL HISTORY OR SCIENCE-RELATED MUSEUMS OR 
ATTRACTIONS in each city listed below?  Using a scale where “1” equals “Very poor” and “5” equals “Very good,” please 
share your opinion on natural history or science-related museums or attractions in each city. 
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San Francisco’s Natural History or Science-related 
Museums or Attractions – DMA Ratings 
 
Figure 3.15 (below) shows the proportion of cultural travelers in each metropolitan area who rate 

San Francisco as either “Good” or “Very good” for its natural history or science-related museums 

or attractions. 

 

Figure 3.15:  San Francisco’s Natural History or Science-related Museums or Attractions 
Evaluated by DMA (Percent of cultural travelers in each DMA saying San Francisco’s natural 
history or science-related museums  or attractions are “Good” or “Very good.”) 
 

 

 

FIGURE 3.15 - Question 14: How do you perceive the NATURAL HISTORY OR SCIENCE-RELATED MUSEUMS OR 
ATTRACTIONS in each city listed below?  Using a scale where “1” equals “Very poor” and “5” equals “Very good,” please 
share your opinion on the natural history or science-related museums or attractions in each city. 
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Historic Attributes or Attractions – City Rankings 
 
As we have shown, historic attributes or attractions are the single most valued art and culture 

attribute among cultural travelers.  Fortunately, San Francisco is well esteemed in this regard.  

Figure 3.16 (below) shows the proportion of cultural travelers who say San Francisco is either a 

“Good” (27.9%) or “Very good” (42.9%) destination for historic attributes or attractions.   Among 

the ten destinations tested, San Francisco ranked third, again following Washington, DC and New 

York. 

 

 

Figure 3.16:  Destination Rankings for Historic Attributes or Attractions (Percent of cultural travelers 
saying each city is “Good” or “Very good.”) 
 

 
 

FIGURE 3.16 - Question 15: How do you perceive the HISTORIC ATTRIBUTES OR ATTRACTIONS in each city listed below?  
Using a scale where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the historic 
attributes or attractions in each city. 
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San Francisco’s Historic Attributes or Attractions – DMA 
Ratings 
 
Figure 3.17 (below) shows the proportion of cultural travelers in each metropolitan area who rate 

San Francisco as either “Good” or “Very good” for its historic attributes or attractions. 

 

Figure 3.17:  San Francisco’s Historic Attributes or Attractions Evaluated by DMA (Percent of 
cultural travelers in each DMA saying San Francisco’s attributes or attractions are “Good” or 
“Very good.”) 
 

 

 

FIGURE 3.17 - Question 15: How do you perceive the HISTORIC ATTRIBUTES OR ATTRACTIONS in each city listed below?  
Using a scale where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the historic 
attributes or attractions in each city. 
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Gardens or Parks – City Rankings 
 
The results of this survey suggest that San Francisco is well respected for its gardens and parks.  

Figure 3.18 (below) shows the proportion of cultural travelers who say San Francisco is either a 

“Good” (27.1%) or “Very good” (44.7%) destination for gardens or parks.   Among the ten 

destinations tested, San Francisco ranked second, following only New York. 

 

Figure 3.18:  Destination Rankings for Gardens or Parks (Percent of cultural travelers saying each 
city is “Good” or “Very good.”) 
 

 
 

FIGURE 3.18 - Question 16: How do you perceive the GARDENS OR PARKS in each city listed below?  Using a scale 
where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the gardens or parks in each 
city. 
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San Francisco’s Gardens or Parks – DMA Ratings 
 
Figure 3.19 (below) shows the proportion of cultural travelers in each metropolitan area who rate 

San Francisco as either “Good” or “Very good” for its gardens or parks. 

 

Figure 3.19:  San Francisco’s Gardens or Parks Evaluated by DMA (Percent of cultural travelers in 
each DMA saying San Francisco’s gardens or parks are “Good” or “Very good.”) 
 

 

 

FIGURE 3.19 - Question 16: How do you perceive the GARDENS OR PARKS in each city listed below?  Using a scale 
where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the gardens or parks in each 
city. 
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Cultural Events & Festivals – City Rankings 
 
As a place for cultural events and festivals, San Francisco also rates extremely well.  San Francisco is 

seen as either a “Good” (49.1%) or “Very good” (22.4%) destination for cultural events and 

festivals by most cultural travelers.   Among the ten destinations tested, San Francisco ranked 

second, again following only New York. 

 

 

Figure 3.20:  Destination Rankings for Cultural Events or Festivals (Percent of cultural travelers 
saying each city is “Good” or “Very good.”) 
 

 
 

 

FIGURE 3.20 - Question 17: How do you perceive the CULTURAL EVENTS OR FESTIVALS in each city listed below?  Using 
a scale where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the cultural events or 
festivals in each city. 
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Cultural Events & Festivals – DMA Ratings 
 
Figure 3.21 (below) shows the proportion of cultural travelers in each metropolitan area who rate 

San Francisco as either “Good” or “Very good” for its cultural events and festivals. 

 

Figure 3.21:  San Francisco’s Cultural Events or Festivals Evaluated by DMA (Percent of cultural 
travelers in each DMA saying San Francisco’s cultural events or festivals are “Good” or “Very 
good.”) 
 

 

 

FIGURE 3.21 - Question 17: How do you perceive the CULTURAL EVENTS OR FESTIVALS in each city listed below?  Using 
a scale where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the cultural events or 
festivals in each city. 
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Destinations Visited by Cultural Travelers 
 
San Francisco faces strong competition for cultural travelers.  Las Vegas was the most visited 

domestic leisure destination in the past three years by cultural travelers surveyed for this project, 

but both Los Angeles and San Francisco were close competitors2.  As Figure 3.22 (below) shows, 

these three destinations were visited by about one third of surveyed cultural travelers at least once 

in the past three years. 

Figure 3.22:  Cities Visited by Cultural Travelers for Leisure or Personal Reasons in the Past 3 
Years (Percent of cultural travelers visiting each city at least once.) 
 

 

FIGURE 3.22 - Question 18: In the past THREE (3) YEARS, which of the following cities have you visited for purely leisure 
or personal reasons?  (Select all that apply) 

                                                                        

2
 Understanding these results requires a comment on the project’s sampling plan.  Recall that the sample used 

here is cultural travelers in San Francisco’s biggest feeder markets, which are primarily western destinations.   As 
most leisure travel is regional, it is not surprising that western destinations dominate the top of this list.  
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Visitation to San Francisco by Metropolitan Area 
 
Much of San Francisco’s cultural visitor traffic appears to be regionally generated.  As mentioned 

above, 31.9 percent of all cultural travelers surveyed for this project said they had visited San 

Francisco in the past three years.  This visitation is not evenly spread by feeder market.  Fully 82.8 

percent of San Francisco Bay Area cultural travelers and 74.6 percent of those in the Sacramento-

Stockton-Modesto area had visited San Francisco in the past three years.  The California cities of 

Los Angeles and San Diego perform well for San Francisco as well, with 37.7 percent and 37.3 

percent of their cultural travelers visiting respectively.  Eastern metropolitan areas such as New 

York, Washington, DC, Boston and Chicago contribute far fewer cultural visitors to San Francisco’s 

cultural visitor volume. 

Figure 3.23:  Cultural Travelers Visiting San Francisco for Leisure or Personal Reasons in the Past 
3 Years. (Percent of cultural travelers visiting San Francisco.)  

 
 

FIGURE 3.23 - Question 18: In the past THREE (3) YEARS, which of the following cities have you visited for purely leisure 
or personal reasons?  (Select all that apply) 
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Interest in Visiting San Francisco 
 
Across metropolitan areas, interest in visiting San Francisco is high.  Overall, 36.6 percent of all 

culutral travelers surveyed said they were “Interested” and 28.5 percent “Very interested” in 

visiting San Francisco for leisure reasons at some point in the next three years.  This interest is 

similarly high for each of the metropolitan areas considered in this research.  Cultural traveler 

interest in visiting San Francisco is highest in San Diego and the San Francisco Bay Area.  While 

interest is lowest in Chicago, Boston and Portland, cultural travelers in these metropolitan areas 

still show signifiant interest in San Francisco.  More than half of cultural travelers in each market 

say they are either “Interested” or “Very interested” in visiting San Francisco. 

Figure 3.24:  Interest in Visiting San Francisco by Metropolitan Area. (Percent of Cultural 
Travelers “Interested” or “Very Interested” in visiting San Francisco.)   
 

 
FIGURE 3.24 - Question 19:  How interested are you in visiting each of the following cities for leisure reasons at any 
point in the next THREE (3) YEARS? Please use the 5 point scale from “Very uninterested” to “Very interested.” 
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Importance of Arts & Culture to Interest in Visiting San 
Francisco 
 
San Francisco’s arts & culture scene is an important component of the city’s allure as a travel 

destination.  The cultural travelers surveyed were asked how important San Francisco’s arts & 

culture scene (art & science museums, theater & performing arts, cultural & historic attractions, 

etc.) is to any interest they have in visiting the city.  Across all metropolitan areas studied, the 

results show that arts & culture is a significant feature of the desire to travel to San Francisco.  For 

example, in the Sacramento metropolitan area, 34.8 percent said arts & culture is important to 

their interest in visiting San Francisco.  Another 26.4 percent said this attribute is “Very important” 

to their interest in visiting the city.  On the other end of the spectrum, Boston and Portland’s 

cultural travelers show the least interest in San Francisco’s arts & culture scene.  

Figure 3.25:  Importance of Arts & Culture to Interest in Visiting San Francisco by Metropolitan 
Area. (Percent of Cultural Travelers saying San Francisco’s arts & culture are “Important” and 
“Very Important” by Metropolitan Area.)   

 

 
FIGURE 3.25 - Question 20:  How important is the city’s arts & cultural scene (art & science museums, theater & 
performing arts, cultural & historic attractions, etc.) to any interest you may have in visiting the following cities?  Please 
use the 5 point scale below where “1” equals “Very unimportant” and “5” equals “Very important.” 
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Top Cultural Activities on Leisure Trips (Past 3 Years) 
 
Survey respondents were presented a list of arts & culture related activities and asked to identify 

which they had participated in while on leisure trips in the past three years.  Figure 3.26 (below) 

shows the proportion of cultural travelers who participated in a variety of arts and culture-related 

activities while traveling for leisure in the past three years.   

Figure 3.26:  Activities Participated in while on Leisure Trips (Past 3 Years).  
 
Took a self-guided walking tour 60.2%
Drove scenic byway 60.1%
Explored small towns/villages 55.6%
Took an architecture tour (guided/self-guided) 52.1%
Shopped (spec. for locally produced arts/crafts) 45.8%
Visited a zoo or wild animal park 43.8%
Visited a science museum or center 41.7%
Watched a live music performance (not classical) 40.8%
Participated in nightlife 40.7%
Attended a music fair or festival 40.2%
Attended theater or play (live performance) 40.1%
Visited a State park 40.1%
Toured wineries/wine tasting 39.9%
Visited a natural history museum 37.3%
Watched sporting event 35.8%
Took a professionally guided walking tour 35.0%
Visited a history museum 34.6%
Shopping (general) 34.3%
Explored urban neighborhoods 33.5%
Attended a food/wine festival 31.3%
Visited a hall of fame (e.g., sports, music) 29.5%
Visited an aquarium 26.1%
Visited historic buildings 25.5%
Attended an arts or crafts festival 22.8%
Watched an historic reenactment 19.8%
Visited art museums 17.6%
Attended professional dance performance 16.5%
Visited an attraction of religious significance 16.2%
Visited a theme or amusement park 15.0%
Unique/off the beaten path arts/cultural activity/attr. 12.9%
Attended a symphony performance 10.5%
Visited an ethnic heritage site 8.7%
Visited a National Park 7.7%
Took a cooking, culinary or wine tasting class 7.1%
Literary events/author speaker series/book signings 6.5%
Attended an opera 6.3%  

FIGURE 3.26 - Question 21:  Which of the following activities have you done while traveling for leisure in the PAST 
THREE (3) YEARS? (Select all that apply) 
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Cultural Activities Most Interested in for Leisure Travel 
 
Cultural travelers show interest in a broad array of arts & culture related activities.  The survey 

presented a similar list of a list of arts & culture related activities and asked respondents to select 

those that they would be most interested in doing while traveling for leisure. Figure 3.27 (below) 

shows the percentage of cultural travelers saying that each activity is one they would be most 

want to participate in on future leisure trips.   

Figure 3.27:  Most Interesting Activities for Leisure Travel. 

Explore small towns/villages 46.7%
Drive scenic byway 46.7%
Take an architecture tour (guided or self-guided) 39.4%
Visit a State park 38.6%
Watch a live music performance (not classical) 35.2%
Shop (specifically for locally produced arts & crafts) 35.0%
Visit a science museum or center 34.7%
Attend a music fair or festival 33.4%
Attend theater or play (live performance) 33.2%
Attend a food/wine festival 30.1%
Watch sporting event 30.0%
Take a self-guided walking tour 29.9%
Tour wineries/wine tasting 28.7%
Participate in nightlife 28.1%
Visit a natural history museum 25.7%
Visit a zoo or wild animal park 25.6%
Visit historic buildings 24.4%
Visit a history museum 23.7%
Attend an arts or crafts festival 22.3%
Visit a hall of fame (e.g., sports, music) 20.3%
Visit an aquarium 19.8%
Shop (general) 17.5%
Explore urban neighborhoods 17.4%
Watch an historic reenactment 16.2%
Take a professionally guided walking tour 15.9%
Attend a symphony performance 11.6%
Visit a National Park 11.3%
Take a cooking, culinary or wine tasting class 11.0%
Visit a theme or amusement park 10.5%
Visit art museums 10.3%
Attend professional dance performance 10.2%
Visit an attraction or location of religious significance 9.7%
Visit an ethnic heritage site 8.0%
Attend unique, off the beaten path arts/cultural activity/attraction 7.9%
Attend an opera 6.8%
Attend lit. event/speaker series/book signings 5.7%  
 
FIGURE 3.27 - Question 22:  Which of these activities and attractions would you be most interested in doing while on a 
leisure trip?  Please select as many as TEN (10) activities that you would typically most enjoy while on a leisure trip. 
(Choose up to ten) 
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Specific Arts & Culture-Motivated Leisure Trips 
 
Cultural travelers show a high propensity to travel to experience specific arts & culture-related 

activities.  Figure 3.28 (below) shows the proportion of cultural travelers who say they have 

traveled 50 miles or more one-way to a destination in the past three years specifically to do a 

variety of activities.  More than one in four of those surveyed say they have, in fact, taken a trip 

specifically to visit a garden or park (29.4%), watch a live music performance (not classical; 25.6%) 

or to attend a festival or special event (25.4%).  Relatively few cultural travelers made such trips to 

attend a dance performance (8.1%), a symphony (5.4%), an opera (4.4%) or a literary event, author 

speaker series or book signing (3.1%). 

 

Figure 3.28:  Specific Arts & Cultural Reasons for Traveling (Past 3 Years) 

 
FIGURE 3.28 - Question 23:  At any point in the PAST THREE (3) YEARS, have you visited another city (50 miles or more 
one-way from your home) specifically to do any of the following? 
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Unaided Awareness of San Francisco’s Arts & Culture 
Attractions  
 
Unaided awareness of San Francisco’s arts & culture attractions is low.  Cultural travelers surveyed 

were asked to write-in (in an open-ended format) the arts, cultural or historic attractions or 

activities that first come to mind when they think of San Francisco.  The answers given are shown 

in Figure 3.29 (below).  As is clear from this chart, few survey respondents were actually able to 

recall many (if any) San Francisco arts & culture attractions. 

 

Figure 3.29:  Unaided Awareness of San Francisco’s Arts & Cultural Attractions 

 
FIGURE 3.29 - Question 24:  What are the specific ARTS, CULTURAL OR HISTORIC ATTRACTIONS OR ACTIVITIES that 
come to mind when you think of the city of San Francisco, California?  (Please write in the first five arts or cultural 
attractions or activities that come to mind.) Please only include attractions and activities of arts, cultural or historic 
interest. 
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Aided Awareness of San Francisco’s Arts & Culture 
Attractions 
 
Survey respondents were then presented a list of San Francisco arts & culture attractions and 

asked to specify which ones (if any) they have heard of. Figure 3.30 (below) shows the proportion 

of cultural travelers who have heard of each San Francisco attraction. 

Figure 3.30:  Aided Awareness of San Francisco’s Arts & Cultural Attractions  
 

 

Golden Gate Bridge 94.6%
Alcatraz 94.0%
SF Zoo 47.7%
Chinese New Year Parade and Celebration 40.0%
Japanese Tea Garden 37.8%
San Francisco Symphony 35.6%
San Francisco Ballet 34.7%
SF Botanical Gardens 33.7%
San Francisco Opera 33.3%
Aquarium of the Bay 31.9%
California Academy of Sciences 25.6%
Exploratorium 25.4%
San Francisco LGBT Pride Celebration and Parade 24.0%
Ferry Building Marketplace 23.8%
SF Museum of Modern Art (SFMOMA) 22.9%
Fleet Week, San Francisco 22.5%
The Old Mint 20.2%
Bay to Breakers 19.6%
de Young Museum 18.3%
SF Jazz Festival 17.3%
Asian Art Museum 16.3%
Walt Disney Family Museum 16.1%
Conservatory of Flowers 15.6%
Legion of Honor 12.9%
Folsom Street Fair 12.6%
Treasure Island Music Festival 12.0%
Mission Dolores 10.8%
A.C.T. (American Conservatory Theatre) 9.7%
YBCA - Yerba Buena Center for the Arts 8.1%
Contemporary Jewish Museum 7.3%
SF Carnaval 7.2%
Stern Grove Festival 6.6%
SF Cartoon Art Museum 6.2%
Hardly Strictly Bluegrass Festival 5.0%
Randall Museum 4.6%
Outside Lands Music & Arts Festival 4.4%
Museum of African Diaspora (MoAD) 4.0%
SHN Best of Broadway 3.2%
ODC Dance 1.9%
Litquake Literary Festival 1.9%  

FIGURE 3.30 - Question 25:  Which of the following San Francisco attractions have you heard of?  (Select all that apply) 
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Most Interesting San Francisco Arts & Culture Attractions 
 
Survey respondents were again presented a list of San Francisco arts & culture attractions and 

asked to identify which they would most want to visit if they traveling to San Francisco for leisure. 

Figure 3.31 (below) shows the percentage of cultural travelers saying that each San Francisco arts 

& culture attraction is one they would most want to visit if coming to San Francisco for a leisure 

trip. 

Figure 3.31:  Most Interesting San Francisco Attractions 

Alcatraz 53.7%
Golden Gate Bridge 51.0%
SF Zoo 39.7%
Japanese Tea Garden 33.2%
Walt Disney Family Museum 31.5%
SF Botanical Gardens 31.3%
Exploratorium 21.7%
The Old Mint 20.8%
Ferry Building Marketplace 20.6%
Chinese New Year Parade and Celebration 19.7%
California Academy of Sciences 18.4%
Conservatory of Flowers 18.0%
SF Jazz Festival 15.7%
SF Museum of Modern Art (SFMOMA) 14.4%
Folsom Street Fair 14.0%
San Francisco Symphony 13.1%
SF Cartoon Art Museum 13.0%
Treasure Island Music Festival 12.1%
de Young Museum 11.8%
SF Carnaval 11.7%
San Francisco Ballet 11.4%
Asian Art Museum 11.3%
Fleet Week, San Francisco 11.2%
Aquarium of the Bay 10.3%
San Francisco Opera 8.4%
Legion of Honor 7.6%
Outside Lands Music & Arts Festival 7.5%
Hardly Strictly Bluegrass Festival 7.5%
San Francisco LGBT Pride Celebration and Parade 7.0%
Contemporary Jewish Museum 6.4%
Bay to Breakers 5.8%
Museum of African Diaspora (MoAD) 5.2%
Mission Dolores 5.1%
A.C.T. (American Conservatory Theatre) 5.0%
Randall Museum 4.6%
SHN Best of Broadway 4.4%
YBCA - Yerba Buena Center for the Arts 2.8%
Stern Grove Festival 2.4%
Litquake Literary Festival 2.4%
ODC Dance 2.0%  

FIGURE 3.31 - Question 26:  If you were visiting San Francisco for a leisure trip, which of these would you \most want to 
include in your visit?  (Select up to TEN items) 
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Familiarity with Research Partners 
 
Few cultural travelers express significant levels of familiarity with the research project’s partner 

institutions.  Figure 3.32 (below) shows the proportion of cultural travelers who say they are either 

“Familiar” or “Very familiar” with each institution.  While the San Francisco Symphony received the 

highest familiarity ratings, only 25.0 percent said they were familiar in some way with the 

Symphony.  Of this group, the Asian Art Museum is the least well-known, with just over 12 percent 

expressing a level of familiarity with the museum.  

 

Figure 3.32:  Familiarity with Project’s Research Partners 

 

FIGURE 3.32 - Question 27:  How familiar are you with each of these San Francisco attractions or companies? Please use 
the 5 point scale below where “1” equals “Very unfamiliar” and “5” equals “Very familiar.” 
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Likelihood of Visiting San Francisco for a Time-Sensitive 
Event 
 
Many cultural travelers express a willingness to travel to San Francisco specifically to attend a 

special event.  When asked how likely they would be to attend a particularly interesting, time-

specific special exhibition, performance or event being held in San Francisco, 32.3 percent of all 

cultural travelers said they would be “Likely” and 15.9 percent said they would be “Very likely.”  

This likelihood varied significantly by feeder market.  As Figure 3.33 (below) shows, the proportion 

of cultural travelers likely to visit San Francisco for such an event is much higher in California 

markets than in more distant ones. 

Figure 3.33:  Likelihood of Visiting San Francisco for a Time-sensitive Event by Metropolitan Area  

 

FIGURE 3.33 - Question 29:  For the next question, please assume that you have learned about a time-specific special 
exhibition, performance or event being held in San Francisco, California. Also assume that you find this 
exhibition/performance/event to be particularly interesting and one you would like to attend. How likely would you be 
to visit San Francisco for the sole purpose of attending this time-specific special exhibition, performance or event?  
(Select one) 
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Importance of Arts & Culture to Interest in San Francisco 
 
Cultural travelers have high levels of interest in visiting San Francisco, and this interest is based 

strongly on perceptions of the city’s arts and cultural attributes.  Survey respondents who said they 

had interest in visiting San Francisco for leisure in the next three years were asked how important 

the city’s arts and cultural attributes are to this interest.  Nearly half of cultural travelers (47.8%) 

said these attributes were “Important,” and an additional 21.8 percent said these attributes were 

“Very important” to their interest in visiting San Francisco.  

 

Figure 3.34:  Importance of Arts & Culture to Interest in San Francisco Visitation 
 

 

FIGURE 3.34 - Question 28:  In an earlier question you said that you were “<<INSERT RESPONSE FROM Q19>>” in visiting 
San Francisco for leisure reasons in the next THREE (3) YEARS.  How important are San Francisco’s arts and cultural 
attributes to this interest?  (Select one) 
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Reasons for Not Visiting San Francisco More Frequently 
 
The cost of visiting San Francisco appears to be one of the primary reasons that cultural travelers 

do not visit more frequently.  Figure 3.35 (below) shows that fully 41.8 percent of these 

respondents say that they would visit more frequently if not for the expense.  Another 38.1 

percent feel San Francisco is too far away or hard to get to.  However, there appears to be 

considerable room to grow visitation through consumer education, effective marketing and brand 

development.  Fully 62.0 percent of survey respondents indicated that not “being up-to-date on 

what’s happening in San Francisco,” the city simply “not being on their radar” and/or lack of 

general knowledge about San Francisco keeps them from visiting more. 

 

Figure 3.35:  Reasons for Not Visiting San Francisco More Frequently 

FIGUR

E 3.35 - Question 30:  Which of the following accurately describe reasons you don’t visit San Francisco more frequently?  

(Select all that apply) 
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Pre-Planning of Cultural Activities for Leisure Trips 
 
A significant proportion of cultural travelers plan their arts & culture activities before leaving for 

trips.  Nearly half (45.5%) say that in the past three years they researched the arts & culture 

attractions, events or performances to visit on a trip before leaving home.  Another third (33.1%) 

said they had selected the specific cultural attractions they would visit before leaving for their trip. 

Similarly, 31.7 percent decided to visit a destination for the purpose of attending a specific 

museum exhibition or performance.  One quarter of cultural travelers (24.6%) have purchased 

tickets to an arts or cultural attraction, event or performance prior to leaving home for a leisure 

trip. 

Figure 3.36:  Pre-Planning Arts & Cultural Activities for Leisure Travel 

 

FIGURE 3.36 - Question 31:  In the PAST THREE (3) YEARS, have you done any of the following before leaving home for a 
leisure trip? 
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CityPass Specific Questions 
 
A custom question was added to the survey to explore survey respondents’ awareness of and 

interest in purchasing CityPass.  These survey respondents were given a brief definition of CityPass 

and were asked if they had ever heard of CityPass before taking the survey.  About one in four 

(23.7%) said that they had previously heard of CityPass.  The survey also asked respondents if they 

would consider purchasing the product.  A total of 78.8 percent said that they would consider 

buying a CityPass while traveling. 

 

Figure 3.37:  Awareness and willingness to purchase CityPass 

 

FIGURE 3.37 - Question 32:  CityPass is a ticket passport that grants you admission to the most famous attractions in a 

city at nearly half the cost you would pay for separate admission to each. It is valid for 9 days from the day you use it 

and it allows you to skip most ticket lines. Before taking this survey, had you ever heard of CityPass? Would you consider 

purchasing a CityPass while traveling? 

 

 

PERCENT ANSWERING “YES” 
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Market Potential 

An important goal of this research was to develop an understanding of which geographic 

markets hold the greatest potential for San Francisco to market itself as a leisure destination 

for cultural travelers.   

With the understanding that the potential for actual visitation will be limited by the number 

of cultural travelers in a destination, a model was developed to estimate the number of 

cultural travelers who could potentially and realistically be influenced to visit in each major 

feeder market. 

The survey questionnaire was designed to gather information in each metropolitan area that 

would allow not only for the calculation of the number of cultural travelers living in each 

market, but to account for differences in interest in San Francisco and any geography-based 

propensity to visit San Francisco.  For example, one metropolitan area might have an 

extremely large number of cultural travelers, but these persons might have a low likelihood 

of actually visiting dues to geographic factors or a general lack of interest in San Francisco’s 

tourism assets.  Conversely, a small, closer metropolitan area might have relatively few 

cultural travelers, but these travelers might have a much higher likelihood of visiting.  The 

smaller market could prove to be a much better investment of San Francisco’s marketing 

dollars.     

With this in mind, we present here estimates of the marketable size of each metropolitan 

area for two marketing situations: (1) general arts & cultural marketing and (2) time-specific 

event or exhibition marketing.  For each, the algorithms developed below yield estimates of 

the metropolitan areas with the largest number of cultural travelers that could reasonably be 

expected to be influenced to visit San Francisco.     

 

Section 

4 
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 General Arts & Culture Marketing 

Which metropolitan areas hold the greatest potential for a general arts and culture 

marketing campaign?  The data collected in this survey suggests that the four metropolitan 

areas in order of greatest current potential are: 

1. Los Angeles 

2. San Francisco Bay Area 

3. Sacramento-Stockton- Modesto 

4. New York  

The figure below shows the calculation used to make these estimates.  First, data from the 

survey is used to estimate the number of culturally traveling households in each 

metropolitan area.  Then, these households are adjusted to estimate the number of 

households with persons who are both “interested in visiting San Francisco” and for whom 

San Francisco’s arts & culture scene is a “very important” part of this interest.   Finally, to 

account for differences in the likelihood of visiting based on geography, the estimates are 

adjusted based on the proportion of cultural travelers in each metropolitan area who 

actually visited San Francisco for leisure reasons in the past three years.   

Figure 4.1: Estimating Market Potential for General Arts & Culture Marketing 

Total 

Households

% Cultural 

travelers in 

metro. area

Cultural 

travelers 

(households)

% interested 

in visiting San 

Francisco

Arts & culture 

"very important" 

to interest in SF 

(%)

Gross audience 

size for general 

marketing

Audience 

size 

adjusted for 

actual 

New York 7,493,530 58.0% 4,348,098     66% 46% 1,317,899 155,780

Los Angeles 5,659,170 53.9% 3,050,171     67% 74% 1,513,676 569,988

Chicago 3,501,010 57.3% 2,005,579     60% 66% 790,228 84,738

SF Bay Area 2,170,067 57.0% 1,236,505     72% 69% 605,888 501,372

Washington, DC 2,335,040 62.3% 1,454,964     61% 44% 391,049 43,874

Boston 2,410,180 61.9% 1,492,688     59% 39% 344,122 37,422

Seattle-Tacoma 1,833,990 61.5% 1,128,609     61% 43% 292,592 69,491

San Diego 1,073,390 65.3% 700,418        76% 55% 294,105 109,554

Portland, OR 1,188,770 63.9% 759,910        59% 39% 172,863 36,797
Sacramento 1,404,580 65.7% 922,616        70% 52% 340,909 254,409

 
 * Estimated gross audience size multiplied by the proportion of cultural travelers visiting San Francisco in the past 3 years.
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Time-specific Special Exhibition Marketing 

In the initial planning for this research, it became clear that both San Francisco Travel and its 

research partners have a significant interest in understanding the potential of using time-

specific special exhibitions and events to attract visitors to the city.   As was shown earlier, 

cultural travelers express a high degree of interest in visiting the city specifically for such 

events.  But which metropolitan areas hold the greatest potential for marketing a trip based 

on a time-specific special exhibition or event?  The four metropolitan areas with the greatest 

current potential are: 

1. San Francisco Bay Area 

2. Los Angeles 

3. New York 

4. Sacramento-Stockton- Modesto 

 

The algorithm used to make these estimates is similar to that used above for general cultural 

travel marketing.  However, in this case the proportion of cultural travelers who say they 

would be “very likely” to visit San Francisco for a time-specific special exhibition or event is 

applied to the population of persons in each metropolitan area who are interested in visiting 

San Francisco. 

Figure 4.2: Estimating Market Potential for Time-specific Special Exhibition or Event Marketing 

Total 

Households

% Cultural 

travelers in 

metro. area

 Cultural travelers 

(households) 

% interested in 

visiting San 

Francisco

"Very likely" to 

visit SF for a time-

specific exhibition 

Estimated 

audience size for 

exhibition 

marketing

New York 7,493,530 58.0% 4,348,098            66% 8.7% 252,654                

Los Angeles 5,659,170 53.9% 3,050,171            67% 15.7% 322,656                

Chicago 3,501,010 57.3% 2,005,579            60% 9.8% 117,327                

SF Bay Area 2,170,067 57.0% 1,236,505            72% 41.0% 362,482                

Washington, DC 2,335,040 62.3% 1,454,964            61% 8.1% 71,868                  

Boston 2,410,180 61.9% 1,492,688            59% 9.7% 85,509                  

Seattle-Tacoma 1,833,990 61.5% 1,128,609            61% 10.3% 70,566                  

San Diego 1,073,390 65.3% 700,418                76% 15.5% 82,509                  

Portland, OR 1,188,770 63.9% 759,910                59% 12.1% 54,297                  

Sacramento 1,404,580 65.7% 922,616                70% 28.6% 185,803                 
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Index I: Survey Questionnaire 
 

The complete survey questionnaire is presented below.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Section 

5 



 

57 

 

San Francisco Arts & Culture Survey  
 

Thanks for your help with this survey.  Please begin by answering the following questions. 

 

 
1)  What is your home zip code? 

 
                _______ 

 

2)  In the past THREE (3) YEARS, how many trips have you taken (of more than 50 miles 
one-way) for purely leisure or personal reasons? 

 
               ________Leisure trips in past THREE (3) YEARS? 

 

3)  Please think carefully about how you typically select the destinations you visit for 
leisure travel.   For each of the attributes listed below, rate its importance (in general) to 

how you choose the places you visit. 
 

Please use the scale below where “1” equals “Very unimportant” and “5” equals “Very 
important” to rate each destination attribute.  

 

 
 

 Very 

unimportant 
(1) 

Unimportant 

(2) 

Neutral – neither 

important nor 
unimportant (3) 

Important 

(4) 

Very 

Important 
(5) 

Historic sites and 

attractions 
     

Art museums      

Theater or the performing 
arts 

     

Aquariums, zoos or wild 

animal parks 
     

Natural history or science-
related museums and 

attractions 

     

Architecture or historical 
buildings 

     

Gardens or parks      

Cultural events or festivals      

Unique, off the beaten path 

arts or cultural activities or 
attractions 

     

Churches or attractions of 

religious significance 
     

Easy to get to      

Good beaches      

Scenic beauty      

Variety of things to see and 

do 
     

Affordability      
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Good hotels      

Nightlife      

Shopping      

Food & dining      

Relaxing place      

Kid friendly      

A new place I haven’t been 
to before 

     

A place where I can have 

new experiences 
     

 
 

4)  What is your gender? 

 
                Male 

                Female 

 

5)  What is your age? (Select one) 
 
                Under 25 

                25 to 34 

                35 to 44 

                45 to 54 

                55 to 64 

                65 or older 

                I prefer not to answer 

 
6)  Which of the following best describes the combined annual income of all members of 

your household? (Select one) 
 
                Less than $15,000 

                $15,000 to $44,999 

                $45,000 to $79,999 

                $80,000 to $119,999 

                $120,000 to $149,999 

                $150,000 to $199,999 

                $200,000 or more 

                I prefer not to answer 

 

7)  What is your highest level of formal education? (Select one) 

 
                Some high school or less 

                High school graduate 

                Some college 

                College graduate 

                Some graduate school 

                Completed graduate degree 

                I prefer not to answer 

 

8)  Which of the following best describes your current marital status? (Select one) 
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                Single 

                Single with children under 18 

                Married 

                Married with children under 18 

                Domestic partnership 

                Other 

                I prefer not to answer 

 
 

<<Non-travelers (0 trips in Q2) and non-cultural travelers (did not select any of the red circles in Q3) 
are terminated at this point.>> 

 

 
9)  Thinking as a leisure traveler, in your opinion, which are the U.S. cities with the most 

attractive arts, cultural and historic institutions and attractions? (Write in up to five) 
 

 

 
1.  

 

 ___________________________________ 

2.  

 

 ___________________________________ 

3.  

 

 ___________________________________ 

4.  
 

 ___________________________________ 

5.  
 

 ___________________________________ 

 

The questions that follow will ask you to evaluate arts and cultural attractions and 
activities in each of several cities. 

 
Important note: Even if you have not visited or are not overly familiar with a city, please 

share your perceptions of each city based on what you do know. 
 

 

10)  How do you perceive the ART MUSEUMS in each city listed below?  Using a scale 
where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the 

art museums in each city. 
 

 

 Very poor (1) Poor (2) Neutral – 

Neither poor 
nor good (3) 

Good (4) Very good (5) I don’t know / 

No opinion 

Los Angeles, 

CA 
      

New York, NY       

Chicago, IL       

Washington, 

DC 
      

San Francisco, 
CA 
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Las Vegas, NV       

Seattle, WA       

Portland, OR       

San Diego, CA       

 

 
11)  How do you perceive the ARCHITECTURE & HISTORICAL BUILDINGS in each city 

listed below?  Using a scale where “1” equals “Very poor” and “5” equals “Very good,” 
please share your opinion on the architecture & historical buildings in each city. 

 

 Very poor (1) Poor (2) Neutral – 
Neither poor 

nor good (3) 

Good (4) Very good (5) I don’t know / 
No opinion 

Los Angeles, 

CA 
      

New York, NY       

Chicago, IL       

Washington, 

DC 
      

San Francisco, 
CA 

      

Las Vegas, NV       

Seattle, WA       

Portland, OR       

San Diego, CA       

 

 
12)  How do you perceive the THEATER & PERFORMING ARTS in each city listed below?  

Using a scale where “1” equals “Very poor” and “5” equals “Very good,” please share your 
opinion on the theater & performing arts in each city. 

 
 

 Very poor (1) Poor (2) Neutral – 

Neither poor 

nor good (3) 

Good (4) Very good (5) I don’t know / 

No opinion 

Los Angeles, 
CA 

      

New York, NY       

Chicago, IL       

Washington, 
DC 

      

San Francisco, 

CA 
      

Las Vegas, NV       

Seattle, WA       

Portland, OR       

San Diego, CA       

 
 

13)  How do you perceive the AQUARIUMS, ZOOS OR WILD ANIMAL PARKS in each city 
listed below?  Using a scale where “1” equals “Very poor” and “5” equals “Very good,” 
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please share your opinion on the aquariums, zoos or wild animal parks in each city.  

 
 

 Very poor (1) Poor (2) Neutral – 

Neither poor 
nor good (3) 

Good (4) Very good (5) I don’t know / 

No opinion 

Los Angeles, 

CA 
      

New York, NY       

Chicago, IL       

Washington, 
DC 

      

San Francisco, 

CA 
      

Las Vegas, NV       

Seattle, WA       

Portland, OR       

San Diego, CA       

 

 
14)  How do you perceive the NATURAL HISTORY OR SCIENCE-RELATED MUSEUMS OR 

ATTRACTIONS in each city listed below?  Using a scale where “1” equals “Very poor” and 

“5” equals “Very good,” please share your opinion on the natural history or science-related 
museums or attractions in each city. 

 

 Very poor (1) Poor (2) Neutral – 
Neither poor 

nor good (3) 

Good (4) Very good (5) I don’t know / 
No opinion 

Los Angeles, 
CA 

      

New York, NY       

Chicago, IL       

Washington, 

DC 
      

San Francisco, 
CA 

      

Las Vegas, NV       

Seattle, WA       

Portland, OR       

San Diego, CA       

 
 

15)  How do you perceive the HISTORIC SITES & ATTRACTIONS in each city listed below?  

Using a scale where “1” equals “Very poor” and “5” equals “Very good,” please share your 
opinion on the historic sites & attractions in each city. 

 
 

 Very poor (1) Poor (2) Neutral – 

Neither poor 
nor good (3) 

Good (4) Very good (5) I don’t know / 

No opinion 

Los Angeles,       
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CA 

New York, NY       

Chicago, IL       

Washington, 

DC 
      

San Francisco, 
CA 

      

Las Vegas, NV       

Seattle, WA       

Portland, OR       

San Diego, CA       

 
 

16)  How do you perceive the GARDENS & PARKS in each city listed below?  Using a scale 

where “1” equals “Very poor” and “5” equals “Very good,” please share your opinion on the 
gardens & parks in each city. 

 

 Very poor (1) Poor (2) Neutral – 
Neither poor 

nor good (3) 

Good (4) Very good (5) I don’t know / 
No opinion 

Los Angeles, 
CA 

      

New York, NY       

Chicago, IL       

Washington, 

DC 
      

San Francisco, 
CA 

      

Las Vegas, NV       

Seattle, WA       

Portland, OR       

San Diego, CA       

 
 

17)  How do you perceive the CULTURAL EVENTS & FESTIVALS in each city listed below?  

Using a scale where “1” equals “Very poor” and “5” equals “Very good,” please share your 
opinion on the cultural events & festivals in each city. 

 

 Very poor (1) Poor (2) Neutral – 
Neither poor 

nor good (3) 

Good (4) Very good (5) I don’t know / 
No opinion 

Los Angeles, 
CA 

      

New York, NY       

Chicago, IL       

Washington, 

DC 
      

San Francisco, 
CA 

      

Las Vegas, NV       

Seattle, WA       
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Portland, OR       

San Diego, CA       

 

 
18)  In the past THREE (3) YEARS, which of the following cities have you visited for purely 

leisure or personal reasons?  (Select all that apply)  

 
                Atlanta 

                Boston 

                Chicago 

                Dallas 

                Denver 

                Las Vegas 

                Los Angeles 

                Memphis 

                Miami 

                New Orleans 

                New York 

                Philadelphia 

                Phoenix 
                Pittsburgh 

                Portland 

                Salt Lake City 

                San Diego 

                San Francisco 

                Seattle 

                Washington DC 

 

19)  How interested are you in visiting each of the following cities for leisure reasons at 
any point in the next THREE (3) YEARS? 

 
Please use the 5 point scale from “Very uninterested” to “Very interested.” 

 

 Very 

uninterested 

Uninterested Neutral – 

Neither 
interested nor 

uninterested 

Interested Very interested 

Los Angeles, CA      

New York, NY      

Chicago, IL      

Washington, DC      

San Francisco, 

CA 
     

Las Vegas, NV      

Seattle, WA      

Portland, OR      

San Diego, CA      

 
 

20)  How important is the city’s arts & cultural scene (art & science museums, theater & 
performing arts, cultural & historic attractions, etc.) to any interest you may have in 

visiting the following cities? 
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Please use the 5 point scale below where “1” equals “Very unimportant” and “5” equals 
“Very important.” 

 
 

 Very 

unimportant (1) 

Unimportant 

(2) 

Neutral – 

Neither 
important nor 

unimportant (3) 

Important (4) Very important 

(5) 

Los Angeles, CA      

New York, NY      

Chicago, IL      

Washington, DC      

San Francisco, 
CA 

     

Las Vegas, NV      

Seattle, WA      

Portland, OR      

San Diego, CA      

 
 

21)  Which of the following activities have you done while traveling for leisure in the PAST 

THREE (3) YEARS? (Select all that apply) 
 
                Attended a food/wine festival 

                Took a cooking, culinary or wine tasting class 

                Watched an historic reenactment 

                Attended theater or play (live performance) 

                Attended an opera 
                Attended a symphony performance 

                Watched a live music performance (not classical) 

                Watched sporting event 

                Participated in nightlife 

                Explored small towns/villages 

                Explored urban neighborhoods 

                Drove scenic byway 

                Attended literary events, author speaker series or book signings 

                Attended a religious event or festival 

                Visited an attraction or location of religious significance 

                Visited art museums 

                Toured wineries/wine tasting 

                Visited historic buildings 

                Took an architecture tour (guided or self-guided) 

                Attended professional dance performance 

                Visited an ethnic heritage site 

                Visited a theme or amusement park 

                Attended a music fair or festival 

                Attended an arts or crafts festival 

                Visited an aquarium 

                Visited a science museum or center 
                Visited a history museum 

                Visited a natural history museum 
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                Visited a hall of fame (e.g., sports, music) 

                Visited a National Park 

                Visited a State park 

                Visited a zoo or wild animal park 

                Shopped (specifically for locally produced arts & crafts) 

                Shopping (general) 

                Took a self-guided walking tour 

                Took a professionally guided walking tour 

                Attended a unique, off the beaten path arts or cultural activity or attraction 

 
22)  Which of these activities and attractions would you be most interested in doing while 

on a leisure trip?   
 

Please select as many as TEN (10) activities that you would typically most enjoy while on a 
leisure trip.  

 

(Choose up to ten) 
 

 
 
                Attend a food/wine festival 

                Take a cooking, culinary or wine tasting class 

                Watch an historic reenactment 

                Attend theater or play (live performance) 

                Attend the opera 

                Attend a symphony performance 

                Watch a live music performance (not classical) 

                Watch sporting event 

                Participate in nightlife 

                Explore small towns/villages 

                Explore urban neighborhoods 
                Drive scenic byway 

                Attend literary events, author speaker series or book signings 

                Attend a religious event or festival 

                Visit an attraction or location of religious significance 

                Visit art museums 

                Tour wineries/wine tasting 

                Visit historic buildings 

                Take an architecture tour (guided or self-guided) 

                Attend professional dance performance 

                Visit an ethnic heritage site 

                Visit a theme or amusement park 

                Attend a music fair or festival 

                Attend an arts or crafts festival 

                Visit an aquarium 

                Visit a science museum or center 

                Visit a history museum 

                Visit a natural history museum 

                Visit a hall of fame (e.g., sports, music) 

                Visit a National Park 

                Visit a State park 

                Visit a zoo or wild animal park 
                Shop (specifically for locally produced arts & crafts) 
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                Shopping (general) 

                Take a self-guided walking tour 

                Take a professionally guided walking tour 

                Attend unique, off the beaten path arts or cultural activities or attractions 

 
23)  At any point in the PAST THREE (3) YEARS, have you visited another city (50 miles or 

more one-way from your home) specifically to do any of the following? 

 
                Visit a specific art museum 

                Attend a special exhibition at an art museum 

                Visit a specific science or natural history museum 

                Attend a special exhibit at a science or natural history museum 

                Attend a symphony performance 

                Attend the opera 

                Attend a dance performance 

                Watch a live music performance (not classical) 

                Attend a festival or special event 

                Visit a specific garden or park 

                Attend a unique, off the beaten path arts or cultural activity or attraction 

                Attend a literary event, author speaker series or book signings 

 
24)  What are the specific ARTS, CULTURAL OR HISTORIC ATTRACTIONS OR ACTIVITIES 

that come to mind when you think of the city of San Francisco, California?  (Please write in 
the first five arts or cultural attractions or activities that come to mind.)  

 

Please only include attractions and activities of arts, cultural or historic interest 
 

 
 

1.  
 

 ___________________________________ 

2.  

 

 ___________________________________ 

3.  

 

 ___________________________________ 

4.  

 

 ___________________________________ 

5.  
 

 ___________________________________ 

 
25)  Which of the following San Francisco attractions have you heard of?  (Select all that 

apply) 
 
                Aquarium of the Bay 

                Alcatraz 

                Asian Art Museum 

                California Academy of Sciences 

                Chinese New Year Parade and Celebration 

                Conservatory of Flowers 

                Contemporary Jewish Museum 

                de Young Museum 

                Exploratorium 

                Hardly Strictly Bluegrass Festival 
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                Golden Gate Bridge 

                Japanese Tea Garden 

                Legion of Honor 

                Museum of African Diaspora (MoAD) 

                ODC Dance 

                The Old Mint 

                Randall Museum 

                San Francisco Ballet 

                San Francisco Opera 

                San Francisco Symphony 

                SF Botanical Gardens 
                SF Carnaval 

                SF Cartoon Art Museum 

                SF Jazz Festival 

                SF Zoo 

                SF Museum of Modern Art (SFMOMA) 

                Stern Grove Festival 

                Treasure Island Music Festival 

                YBCA - Yerba Buena Center for the Arts 

                Folsom Street Fair 

                Outside Lands Music & Arts Festival 

                Ferry Building Marketplace 

                Fleet Week, San Francisco 

                San Francisco LGBT Pride Celebration and Parade 

                Mission Dolores 

                Bay to Breakers 

                Litquake Literary Festival 

                SHN Best of Broadway 

                A.C.T. (American Conservatory Theatre) 

                Walt Disney Family Museum 

 
26)  If you were visiting San Francisco for a leisure trip, which of these would you most 

want to include in your visit?  (Select up to TEN (10) items) 
 
                Aquarium of the Bay 

                Alcatraz 

                Asian Art Museum 

                California Academy of Sciences 

                Chinese New Year Parade and Celebration 

                Conservatory of Flowers 

                Contemporary Jewish Museum 

                de Young Museum 

                Exploratorium 
                Hardly Strictly Bluegrass Festival 

                Golden Gate Bridge 

                Japanese Tea Garden 

                Legion of Honor 

                Museum of African Diaspora (MoAD) 

                ODC Dance 

                The Old Mint 

                Randall Museum 

                San Francisco Ballet 

                San Francisco Opera 
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                San Francisco Symphony 

                SF Botanical Gardens 

                SF Carnaval 

                SF Cartoon Art Museum 

                SF Jazz Festival 

                SF Zoo 

                SF Museum of Modern Art (SFMOMA) 

                Stern Grove Festival 

                Treasure Island Music Festival 

                YBCA - Yerba Buena Center for the Arts 

                Folsom Street Fair 
                Outside Lands Music & Arts Festival 

                Ferry Building Marketplace 

                Fleet Week, San Francisco 

                San Francisco LGBT Pride Celebration and Parade 

                Mission Dolores 

                Bay to Breakers 

                Litquake Literary Festival 

                SHN Best of Broadway 

                A.C.T. (American Conservatory Theatre) 

                Walt Disney Family Museum 

 

27)  How familiar are you with each of these San Francisco attractions or companies? 
 

Please use the 5 point scale below where “1” equals “Very unfamiliar” and “5” equals “Very 
familiar.” 

 

 

 Very unfamiliar 

(1) 

Unfamiliar (2) Neutral – 

Neither familiar 

nor unfamiliar 
(3) 

Familiar (4) Very familiar 

(5) 

Asian Art 

Museum 
     

California 
Academy of 

Sciences 

     

de Young 
Museum 

     

Exploratorium      

Legion of Honor      

San Francisco 

Symphony 
     

SF Museum of 
Modern Art 

(SFMOMA) 

     

CityPass      

 
 

28)  In an earlier question you said that you were "%q23_4lbl%" in visiting San Francisco 
for leisure reasons in the next THREE (3) YEARS.  How important are San Francisco’s arts 

and cultural attributes to this interest?  (Select one) 
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                Very important 

                Important 
                Neither important nor unimportant 

                Unimportant 

                Very unimportant 

 

For the next question, please assume that you have learned about a time-specific special 

exhibition, performance or event being held in San Francisco, California.   
 

Also assume that you find this exhibition/performance/event to be particularly interesting 
and one you would like to attend. 

 
 

 

 
29)  How likely would you be to visit San Francisco for the sole purpose of attending this 

time-specific special exhibition, performance or event?  (Select one) 
 
                Very likely 

                Likely 

                Neither likely nor unlikely 

                Unlikely 

                Very unlikely 

 
30)  Which of the following accurately describe reasons you don’t visit San Francisco more 

frequently?  (Select all that apply) 
 
                I’ve been there before and am not interested in returning 

                I don’t know enough about San Francisco to travel there more frequently 

                I’m not generally up-to-date on what’s happening in San Francisco 

                San Francisco is too expensive 

                Better destinations exist for arts and culture-minded travelers like me 

                San Francisco’s art museums are not attractive 

                San Francisco’s science and natural history attractions are not attractive 

                San Francisco’s performing arts scene is not attractive 

                I just don’t think about San Francisco – it’s not on my radar 

                San Francisco is a generally unappealing destination 

                San Francisco is too weird for me 

                San Francisco is too liberal for me 
                San Francisco is not a safe place to visit 

                San Francisco is too far away or too hard to get to 

 

31)  In the PAST THREE (3) YEARS, have you done any of the following before leaving 

home for a leisure trip? 
 
                Researched the arts and culture attractions, events or performances to visit on my trip 

                Selected the specific arts and culture attractions, events or performances to visit on my 

trip 
                Purchased tickets to any arts or cultural attraction, event or performance for my trip 

                Decided to visit a destination to attend a specific museum exhibition or performance 

 

32)  CityPass is a ticket passport that grants you admission to the most famous attractions 
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in a city at nearly half the cost you’d pay for separate admission to each. It is valid for 9 

days from the day you use it and it allows you to skip most ticket lines. 
 

 Yes No 

Before taking 

this survey, had 
you ever heard 

of CityPass? 

  

Would you 
consider 

purchasing a 
CityPass while 

traveling? 

  

 

 
Thanks for your help with this survey. Please hit the submit button to finish. 

 


